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THE INTERNET GUIDE TO BUILDING 
CONSERVATION AND REFURBISHMENT

Over the past decade there�s been an explosion in the amount of building 

conservation information on the internet. While the speed of the internet�s 

growth has left some websites stranded and struggling to attract the visitors 

they want, those in the building conservation sector enjoy the bene�t of one 

site which puts them and hundreds of related websites �rmly on the map.

www.buildingconservation.com attracts over 4,000 unique visitors 
per day, and over 1.1 million hits per month.

www.buildingconservation.com has over 2,000 pages of essential 
information including hundreds of articles, events, courses and over 1,000 
companies and organisations. 

www.buildingconservation.com provides specialist suppliers to 
the building conservation market a high pro�le and effective means of 
promoting their products and services. 

Designed and maintained by Cathedral Communications, publisher of 
The Building Conservation Directory, www.buildingconservation.com 
provides you the perfect opportunity to promote your organisation, to meet 
new customers and keep in touch with the building conservation industry 
for a fraction of the cost of developing your own website. And, if you already 
have a site, a hotlink from www.buildingconservation.com will help funnel 
like‑minded visitors along to yours.

Get connected
Web page prices start from £300 per year for a page, including contact 
details (name, address, e-mail) indexed under up to �ve product or service 
categories, plus 100 words of text, a picture or logo and a hotlink to your own 
website. See details on next page.
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Cathedral Communications is dedicated to preserving the integrity of the information on www.buildingconservation.com and 
reserves complete editorial license including the right to deny access to advertisers due to the unsuitability of their products or 
services in its sole discretion. Prospective advertisers may be asked to provide evidence to demonstrate the suitability of their 
products or services for promotion on www.buildingconservation.com.




